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A few months ago, we looked at SEO (Search 
Engine Optimisation) and some of the most 
effective ways you can improve your Website’s 
visibility and ranking on Google search results.

This month, we’re going to take a high-level view 
of one of Google’s most valuable tools for analysing 
how you’re doing with your SEO activities.

Google Analytics is a free tool provided by Google 
that allows you to drill down into the constituent 
parts that make up your site’s visibility and its 
ranking on Google.

Google Analytics provides you with comprehensive 
statistics about the people who visit your Website, 
where they came from, how long they stay on your 
site, which pages they visit and what keywords or 
phrases they use in Google to find your site.

Implementing Google Analytics

Having Google Analytics working on your Website 
is a simple matter of retrieving a piece of code 
from Google and embedding it on the pages within 
the Website that you’d like to track.

1. Create a Google Account

The first thing you need to do is register for a free 
Google account (there are no credit card details 
to disclose - it really is free). Your Google account 
will provide the means to access a growing suite 
of free Google tools like Google Docs, Calendar, 
Talk, Feedburner and of course, Analytics.

2. Sign up for Analytics

Once your Google account is set up, you can sign 
up for Analytics and create a Website Profile. 
This simply tells Google which Website you wish 
to track (you can set up more than one) and 
whether or not you wish to track cost data for 
Google Adwords (if you’re participating in paid 
advertising - an entirely separate exercise).

3. Generate your Tracking Code

Once you’ve agreed to the Google Analytics 
terms, you can proceed to configure a few other 
variables like eCommerce sites, sites that use 
query parameters or sites with multiple domains, 
sub-domains or domain aliases. 

4. Implement your Tracking 
Code on your Site

After making your particular 
adjustments (if any), your 
tracking code will appear in a box 
at the bottom of the screen. This 
needs to be copied and pasted 
into each page you wish to track 
on your Website. Usually, the 
code will need to be positioned 
before the closing </head> tag 
on each page. However, if your 
site is built with a CMS (Content 
Management System), this may 
be implemented in a single file 
(like footer.php) or within the 
CMS’s admin console.

Google should start tracking your 
site and generating data for you 
within 24 hours.

Google Analytics - An Introduction

Continued overleaf
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What will you see?

Google should start tracking your site and 
generating data for you within 24 hours. After 
logging into Analytics for the first time, you’ll be 
presented with something similar to what you 
see on the previous page. Every segment you see 
is interactive and provides comprehensive drill-
down features.

Would you like to see which parts of the world 
your visitors originate from? Just click on the 
‘view report’ link on the Map Overlay widget. 

Want to customise the look of your dashboard to 
see your favourite components in the one place? 
It’s easy - just select the tracking item in the 
main menu (on the left) then click on the “Add to 
Dashboard” button at the top of the page.

Powerful Features

Compare to Previous Period

One of the most useful features in Google Analytics 
is the ability to compare site data for one period 
with a previous period. The ‘View’ option also 
allows you to tailor the way the data is presented 
on-screen - from pie graphs to bar graphs and 
tables.

Keyword Research

Many site owners invest in Google Adwords. Much 
of the time, the keywords purchased for this 
exercise miss the mark. With Google Analytics’ 
Keywords Report, it’s easy to see which keywords 
deliver the most visits to your site. If you’re 
tracking cost data on your Analytics account 
for Adwords, this report will also allow you to 
compare your highest converting keywords  (the 
ones that resulting in a click-through to say, an 
online enquiry form), to those which generate the 
most traffic.

Filters

If you're looking to track the performance of a 
particular directory within your Website, you 
can set up a filter to exclude everything outside 
that folder. An ideal way to do this is to create 
a new profile for that sub-directory, give it an 
appropriate name, then create a simple filter that 
excludes everything outside of that area in the 
tracking data.

Reports

Most reports in Analytics can be exported to PDF, 
CSV, XML and TSV for visual or strict data-based 
reporting and further analysis. 

Auto-IT’s analysis of its own Websites 
constitutes a PDF report that combines 
a customised Dashboard with all the   
associated drill-down reports in either 
table or bar graph format. 

This allows us to see at a glance how 
we’re performing and where we’re 
improving or slipping behind.

As a free tool, Analytics is incredibly 
powerful, yet like most of Google’s 
products, it’s also pretty easy to learn. 

Peter Fritz
eBusiness Manager

Google Analytics cont.
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New Staff Profiles
Geoff Miller

Geoff is the new Business Development Manager 
for Auto-IT in WA, SA, NT and SE Asia and is located 
in Perth. Geoff has been in the DMS and Automotive 
Industries for over 20 years. He started his career as 
an IBM programmer, developing DMS solutions for 
DCS in the UK where he also worked in Customer 
Support and Project Management. 

During eight years in Japan, Geoff established a local 
operation selling and supporting DMS solutions to 
automotive importers for the likes of Ford, Chrysler, 
Peugeot and Fiat Japan. Then, working as a Regional 
Director at Kerridge, Geoff set up local operations in 
Puerto Rico, USA to support Kerridge’s Caribbean 
customers. 

His most recent role was for a large multi-location 
Toyota dealer group where he created a centralised 
department of 10 people consisting of IT, Marketing 
and a Contact Centre.

Dean Longmuir

Dean Longmuir is currently working as a Developer 
in the Melbourne office of Auto-IT. Dean completed 
a Bachelor of Arts/Bachelor of Computer Science 
double degree at Monash University and then spent 
three and a half years as an Analyst Programmer 
at Retail Directions working on their head office 
application for retail stores.

Karen O’Neill

Karen O’Neill is a Support and Installations 
Consultant. When she is not working on installations 
at client sites Karen will be found in our Melbourne 
office. With 18 years’ experience in the motor 
industry, Karen offers unique insights into how 
dealerships can benefit from our products. Previous 
roles have included General Administration, Stock 
Controller, and Finance Controller. 

Karen has also worked with a number of franchises 
including Ford, Hyundai, Chrysler Jeep, Toyota, 
Honda, Nissan, Kia and Suzuki.

Daniel Palamara

One of the youngest employees at Auto-IT, Daniel 
is a Support Consultant based in our Sydney office. 
After completing his High School Certificate in 2009, 
Daniel undertook an IT Certificate 4 course at TAFE 
and worked part-time as a furniture removalist. 
Daniel enjoys working with the friendly team at 
Auto-IT and helping our clients.

Jacquie Gerig

Factory Liaison Manager, Jacquie Gerig, has over 
16 years’ experience in the automotive industry, 
including IT and dealer performance group 
roles within Martec Automotive Services / Aon 
Warranty Services and then Horwath / Deloitte 
Motor Industry Services (ultimately as Director of 
ProfitFocus reporting).  

Jacquie has a Bachelor of Commerce from 
Macquarie University and looks forward to working 
with our valued franchise and dealership clients to 
strengthen relationships and increase awareness of 
our offering.  Jacquie is based in Sydney and travels 
to Melbourne on a regular basis.

Kavi Kris

Kavi Kris has joined our Melbourne team as a 
Technical Business Analyst. Kavi has a bachelor 
degree in Computer Science and Engineering and 
a Masters Degree in Computer Application from 
Bangalore University, India. 

Kavi worked as a programmer in India and the 
United States for 10 years and worked as a Business 
Analyst in Australia for five years before starting at 
Auto-IT.

Ramesh Subramaniam

Ramesh Subramaniam has joined the development 
team in the Melbourne office as a Senior Developer. 
He has a Bachelor of Science (Computer Technology) 
from Bharathiyar University, India and a Master of 
Science (Information Technology) Anna University, 
India. 

Ramesh has over five years’ experience in the IT 
industry working in India and locally.
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Brisbane Truck Centre, located in Rocklea 
was inundated during the summer floods in 
Queensland. These images speak volumes as 
to the extent of the damage caused. We wish all 
our clients affected by natural disasters a speedy 
recovery.

Summer Floods Hit Brisbane Truck Centre

On Christmas Eve, the Auto-IT Melbourne Office 
headed outside for a nice “friendly” game of cricket 
with Luan’s team of the ‘Asian-Indian Allstars’ 
taking on Wayne’s team of everyone who didn’t fit 
into that category (and Uday who switched sides 
to balance up the teams). With taunts and insults 
being traded throughout the day, both sides were 
raring to go by game time.

The game, played under indoor cricket rules, 
seemed like it would be a tight game early on as 
Luan’s team was put in to bat first. While there 
were some impressive efforts during their innings, 
notably the BA team showing off their cricketing 
skills, the number of wickets (which lost them 

five runs each) kept their final total in check. They 
ended their innings with a total of 65.

When it came time for Wayne’s team to bat, it 
became clear that Wayne’s mind games and 
taunting had worked to put the opposition off. 

Progressing quickly despite an early injury and 
some talented bowling, the ‘Allstars’ total was 
eclipsed within the first six overs and, despite 
their best efforts, Luan’s team failed to take 
enough wickets to reign them back in. Their final 
total was 102.

Dean Longmuir

Auto-IT ‘Christmas Test’ Cricket Day
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With recent world events, disaster recovery is now 
top of mind for many business owners. Like insurance 
policies, waiting until after the disaster strikes is too 
late. Disasters are not always due to natural events - 
let’s explore an everyday problem that can quickly 
escalate in to a disaster situation.  

It is 11:31am – your critical Database Server has just 
crashed. What do you do? Your server is repaired by 
3pm (assuming stock is readily available otherwise it 
could be days) – it then takes 4 – 6 hours to re-install 
the operating system. It takes another 8 hours to 
restore your data back from tape. In the meantime, 
your business has no access to your DMS and you have 
just lost the ability to look up parts, invoice customers, 
print job cards and quote customers. What is the 
business impact? How many orders or even worse, 
how many customers have you just lost?

There is an easier, faster and more affordable solution now available – StorageCraft ShadowProtect 
with VirtualBoot technology. That same server, regardless of its size, can now be restored by typically 
11:35 to its ExactState™ from 11:30 – delivering previous unattainable levels of business continuity. 
Additionally, files can be restored in seconds, and it includes automated migration capabilities for just 
$890 per server. It can be used as a complementary solution to tape-based backups or as a replacement 
depending upon your satisfaction with tape today.

Contact Auto-IT today to review your current disaster recovery procedures and discuss how 
ShadowProtect can ensure business continuity. Call Charlie or Stuart on 03 9349 3062 (option 5) or 
email techsupport@auto-it.com.au.

Tech Tips - The Value of Disaster Recovery
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More and more, it is becoming necessary to have greater customisation of the Repair Orders and 
Service Invoices, particularly as single branches are often involved in supporting multiple franchises. 
With requirements from manufacturers specifying exactly what format their documentation should 
appear, it is often impossible to meet all of these requirements with a single form. For this reason, the 
Franchise Swapping logic feature has been introduced for Workshop Repair Orders, Quotations and 
Service Invoices.

This feature allows completely different forms to be created to meet the specific needs of each franchise. 
Rather than relying on a single form, separate forms can be created for each franchise within a branch, 
expanding on the facility already in place to allow each branch to use different forms.

Two important steps are required in order to setup this feature:

•	 Contact SMARTForms department to acquire a quote for the new forms and any specific requirements 
for the franchises.

•	 Once created, the SMARTForms will then be deployed and configured from Branch Configuration 
Maintenance. 

To the right is an example 
of how a Workshop Repair 
Order SMARTForm is 
normally configured 
without using franchise 
swapping:

With a simple change 
to the contents of the 
Doc File Name field, 
usually performed 
by the SMARTForms 
department, this can 
be modified to support 
multiple franchises.  

A common change would result in the following data being present:

SU=w_repair_order_order_FRANCHISEX.psr;OTH=w_work_repair_order.psr

From this, a Repair Order for a vehicle/equipment “SU” franchise would have a print out in a different 
format compared to other franchises.

Once these changes are performed, SMARTForms using this logic will automatically display the correct 
form for the franchise they are using whenever they are printed, whether it be through the Repair Order 
Invoicing, Document Reprint or RO Batch Print.

Tech Tips - EQUIP® 

SMARTForm Swapping by Franchise Codes
(Workshop Repair Orders, Quotations and Service Invoices)
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Q) I have a creditor to pay but they are also a debtor and I only want to pay the net amount.

A) Select Debtor, transactions/processing, debtor journal and tick field for contra to creditor. Select 
creditor. Select amount, on debtor, enter amount in creditor field and check that allocated balances to 
zero and Save.

John Payne CPA - Support Consultant

Q) How are parts price levels calculated for the workshop?

A) Depending on the type of Repair Order, EQUIP® will move through the valid options until a price level 
is found. The below table lists the different repair order types and how the pricing is calculated.

If the Repair Order type is Warranty 
and the Repair Order is assigned 
to the Warranty Debtor then the 
type and default price level of 
the Warranty Debtor’s file will be 
checked. If this information is not 
available, Franchise Rules will be 
checked.

If EQUIP® cannot satisfy any 
preceding requirements in the 
hierarchy, it will default to Price 
Level 1 and Price Percentage 0.00%.

FAQ - EQUIP® 

Debtors / Creditors Contra
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Debtor Statement Message
Extract from Debtors Statement HELP screen.

Create a 3 or 4 line short message and save in the Pace directory. The filename of the message must 
then be entered in the “Letter” field when running the debtors statements.

Parts Invoice and Workshop Invoice Message
Extract from Debtors Statement HELP screen.

FAQ - PACE2000
Message on Debtor Statements and message on Parts and W/shop Invoices

END


